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Competition and Anti-Trust  Law

Competition Law No. 3 of 2005 was passed in January, followed by its Executive 
Regulations in August of the same year. This law was enacted to eliminate 
monopoly practices that harm the national economy and deprive consumers of 
their right to low-priced and high-quality goods. The law takes into account the 
producers' rights to consolidate and to improve their economic effectiveness by 
entering global markets.

The law stipulates that participating in economic activities should not prevent, 
restrict or damage free competition. It also determines the acts that would 
constitute anti-competitive behavior. 

Law No. 3 also established a public anti-trust authority with responsibility for 
receiving notification, developing a database on economic activities, 
undertaking research and implementing the law’s basic provisions. This Anti-
Trust and Competition Protection Council (ACPC) will be authorized to monitor 
business practices of companies to ensure that they comply with the standards 
of the free market.

Overview

Main Provisions







		Competition and Anti-Trust  Law





 (
Overview
)Competition Law No. 3 of 2005 was passed in January, followed by its Executive Regulations in August of the same year. This law was enacted to eliminate monopoly practices that harm the national economy and deprive consumers of their right to low-priced and high-quality goods. The law takes into account the producers' rights to consolidate and to improve their economic effectiveness by entering global markets. 
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Main Provisions
)The law stipulates that participating in economic activities should not prevent, restrict or damage free competition. It also determines the acts that would constitute anti-competitive behavior. 

Law No. 3 also established a public anti-trust authority with responsibility for receiving notification, developing a database on economic activities, undertaking research and implementing the law’s basic provisions. This Anti-Trust and Competition Protection Council (ACPC) will be authorized to monitor business practices of companies to ensure that they comply with the standards of the free market.
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